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GETTING 
STARTED

DMI ESSENTIALS
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The Digital Marketing Institute gives you those skills and what’s 

around the globe. 

you can slot right into - or go create.

With over 47,000 DMI Members worldwide and a panel of razor-

sharp Global Industry Advisory Champions guiding our course 

curriculum and more, we’re right at the edge of big, new and clever. 

Join us.

HELLO
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Digital changes everything. Culture. Commerce. Community. And then 

digital goes and changes itself. Such is the rate of progress. Your ambition 

may be big and clear, but without the right digital skills, it is completely out 

of reach. And it’s not just about what you can do either – it’s also about 

what the world knows you can do.

 

The greatest professional challenge of the 21st century is staying 

relevant. Closely followed by communicating how relevant you are in that 

noisy, dynamic space where new meets now. 

Luckily the Digital Marketing Institute exists to help you stay relevant, today 

and for the rest of your career.

THE 
CHALLENGE

95%

88%
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Digital Marketing Institute courses are white hot, 

created with insight from those who are already 

But it’s a game of perpetual motion, ever-changing, 

always new. So we are also about keeping you 

in the game. Right from the moment you sign up 

for a course, you also become a DMI Member 

which means you get access to our Continuous 

Professional Development (CPD). Learn and 

upskill as your needs and ambitions change. Stay 

tuned into the hive mind of new insight. Stay 

connected

Stay relevant. 

DMI  is not just recognised all over 

a single digital marketing standard than any other 

key industry players know that we know what we’re 

doing too.

 

And it works. Fact is 

Members are currently employed and 81% were 

.

 

GETTING YOU IN THE GAME    
AND KEEPING YOU IN IT
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Once upon a time digital marketing was a wild 

who simply talked a good game. But now, we’ve 

 which helps real 

skills get recognized and rewarded. It’s meaningful 

and it’s working. Bluechip global brands, innovators, 

training companies and even universities in over 

90 countries recognise and use Digital Marketing 

WHY CHOOSE
CERTIFICATION?

Your

 Gives you the skills you need to speak 

loud and clear to the right audiences

 Tells the world what you know 

and what you can do - your DMI 

 acts like a magic key.

Doors open

 Means you travel well between 

It’s your oyster

 

frameworks across the globe. Take 

that ball and run with it

 Gives you powers you may not 

yet even understand, yet whose 

your career
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WHO IS 
  DMI ESSENTIALS FOR?

DMI ESSENTIALS is for anyone who understands the importance of staying relevant; who knows 

the game has changed – and won’t stop changing anytime soon. Digital has transformed customers’ 

behavior too, so an understanding of key digital concepts is essential in reaching, engaging and retaining 

them. It’s about taking back control, responding dynamically and creating change in your career and in your 

organisation
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WHAT WILL 
    I LEARN?
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actionable. How to equip your team with digital 

MODULES OF 
TRANSFORMATION

1. Foundations of Digital 

2. Web and Email 

3. Social Media 

4. Social Customer Service 

5. Challenges and Risks 

6. The Digital Mindset 
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FOUNDATIONS 
OF DIGITAL 

expectations in today’s fragmented, digital marketplace. 

Explore the new consumer journey to purchase. Where are 

touchpoints, digital disruption and transformation – and what 

this means for you.. 

Module 1

WEB AND 
EMAIL 

concepts and terminology, how to create an online presence and what 

digital conversion. 

The User Experience (UX) is all about bringing people where you want 

them to go – right to the relevant page – so we take you through the 

Module 2
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SOCIAL 
MEDIA 
Welcome to the hive mind of human consciousness, aka social 

media. It’s where billions of people share thoughts, and your 

need to claim it. 

how social is the natural home of customer service. 

Module 3

THE SOCIAL 
CUSTOMER 
SERVICE

techniques, approaches, best practices and a full bag of customer-

friendly digital tricks. There is a big conversation going on around your 

brand and your industry and you can subtly take back control. Explore 

and reviews. Social media gives you power to manage your brand like 

never before. Step up and claim it. 

Module 4
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THE CHALLENGES 
AND RISKS  

risks. This one covers data protection, cyber-security, identity 

disruptive reputational issues that social exposes us to. It’s 

all about some careful prep - risk mitigation (internal and 

guideline, GDPR, data security and collection.

Module 5

THE DIGITAL 
MINDSET
Digital is fast, responsive, agile and cool. But do not be fooled. Behind 

that sleek and shiny screen works sharp business intelligence, enabled 

by commercial superpowers. 

Measurable, Achievable, Relevant, Timely) business goals and the 

Module 6



“Between the DMI ESSENTIALS management 

team, comprehensive learning content and 

weekly blogs on the Digital Marketing Institute 

Anna Moldovan,

 
STORIES

“I had heard a lot of reviews from people in 

DMI Member. Additionally, the chance to 

learn from the very tenured lecturers that they 

digitalmarketinginstitute.com
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about when they talk about immersive. The user experience is smooth, 

 DMI SPRINTS

Marketing, GDPR, UX Essentials, CX Essentials, Graphic Design). 

you where you want to go - fast

 Up to 60% more learning interactions

 Bite-sized lessons (10-20 minutes)

But that’s not all. We have also created a 360 degree learning 

environment for you, which we call MYDMI.

HOW WILL 
I LEARN?

MYDMI



The Test. Yes, it’s an assessment but not as you know it. The Test is 

punchy, focussed and dynamic. It happens via a screen (of course). Questions come 

matching and hot spot questions. We use the Pearson VUE test center network which has 

over 5,200 centers in 180 countries. 

You can take The Test anywhere in the world; everybody gets the same experience. It 

a new kind of marketeer, a  digital animal ready to thrive in the digital jungle. 

What’s more, your slick new 

comes with true authority. 

CERTIFICATION

digitalmarketinginstitute.com
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The industry recognises what DMI does 

because we work with the best people and 

we’re helping to move the whole industry 

forward. We have created a 27 person panel 

of diverse influencers, thought leaders, tech 

gurus and C-suite change-makers called the 

Global Industry Advisory Champions. 

These people don’t just play the game – they 

and Asia, the Champions have millions of 

followers, win awards, get published globally, 

dollar budgets and are right at the edge 

of new and fast as well as established and 

influential. 

They have a direct line to us, bringing in crisp

industry ideas, research, commentary and

new best practices. We work with them year-

clearer, more meaningful Roadmap. 

And they develop hot content and webinars 

exclusively for DMI Members. For you. 

Working with the Champions means we

LEADERSHIP AND 

DMI’S

ADVISORY 
CHAMPIONS
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DMI Member.

But this is a fast game. You need to hit the ground running, so right from the 

moment you sign-up for a course, you become a DMI Member, which means 

you join the conversation with a whole generation of marketeers around the 

globe who we’ve helped take their place at the leading edge. They are a living 

library of savvy and skills. 

Being a DMI Member

people with a task, vision or stellar trajectory like yours. You are connected to 

 Thought and practice-leading, world-class content from the edge of new

 

 A career zone. Real insight from the inside

 

PLAYING 
THE LONG 
GAME
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As this is the game of perpetual motion, we’ve gone beyond 

DMI Member and created not one but 

two other hot routes to perpetual relevancy.

1.  we also give you Just-in-

Time (J-I-T) learning activities through webinars and online 

DMI SPRINTS. 

DMI SPRINTS

courses in 

CX Essentials, Graphic Design.

Hot content. Always.  

2. Continuing Professional Development (CPD) for 

marketing professional that you can be - and taking 

the industry with you. You get access to a special 

CPD zone and rack up credits as you rack up fresh 

knowledge – 40 credits over 3 years means your 

 Recognition. CPD is a brilliant way for you to 

communicate just how great you are

 You hold your status among an elite group of high 

 

 You are empowered to expect a higher income

 

 

 CPD Accredited eBooks and Webinars

WE ALSO 
KEEP YOU IN 
THE GAME
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Under the guidance of 

including

SUPER-
RELEVANCE

. Because digital doesn’t gather dust, 

are as dynamic as the world they equip you to enter - and 

They have their ear to the industry ground, meet with the big 

players and shape your course materials – and reshape them in 

response to this most responsive of disciplines. We’ve designed 

the zeitgeist right into your programme.

And that’s great. We champion change. 

DMI’s Global Industry Advisory Champions are tech leaders, 

industry insiders and influencers from across the globe; from 

top global and technology brands. They’re digital trend-

Our Champions are moving the industry conversation forward 

and bringing you right into the conversation too.
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By now, your digital marketing path is so clear it even comes with a Roadmap, which tells you exactly where your  

on the road when you’re ready to achieve more. Go as far as you want.

DMI 
PRO

DDDDMMMMII
EEESSSSSSSSEEEEENNNTTTIAAAAALLLSSSS 

DMI 
SPECIALIST

DMI 
EXPERT

DMI 
MASTER

Professional/Specialist
Course

BBBBeeeegggggiinnnnnnnnneeeerr

*6 Hours Basics

*30 Hours Comprehensive

*30 Hours Specialist
 

* Projected Learning Time to complete course

BECOME A DMI MEMBER
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FIND AUDIENCES 
BE FOUND 
CHOOSE SEO 
GO PLACES 
GO MOBILE
CREATE CONTENT 
GO VIRAL 
BOOST SALES 
LEARN PPC
BOOST YOUR SALARY 
CHOOSE COURSES 
STAY RELEVANT 
STAY AHEAD



READY TO 
GET IN THE 
GAME?

monarch.edu.au 
Call. 1300 738 955
info@monarch.edu.au 


